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Abstract:

The most important factor that e-commerce businesses should take care of, is how to
inspire customers to choose their website to buy what they need. In this research, the marketing
concepts and variables affecting the intention of buying from online shops are discussed in
order to identify the factors that influence the decision of buying from online shops.
Accordingly, two variables, “the perception risk” and “trust”, are studied as the factors that
affect customers’ attitude and their decision to repurchase. The statistical population for this
study is customers of Digikala online shop and random sampling method is used for defining
the research sample. Accordingly, the questionnaire was sent to customers randomly and 264
filled forms received which is adequate sample for the research.

For testing the normality of the data, we used Kolmogorov—Smirnov test and for data
analysis, the Regression test was applied using SPSS software.

Key words: Customers’ attitude, Marketing strategy, purchase intention, Purchase risk,
customer satisfaction, the perception risk
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